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Dear Reader,
Welcome to the National Green Pages®!
You hold in your hands the heart and soul
of the green economy—the very best resource
for green living, purchasing, and investing.
As your turn the pages, you’ll learn how
green businesses from all over the country are
accelerating the shift to sustainability.
They’re expanding markets for organic food
and clothing …
… using safe ingredients to replace toxins in everything from
paints and household cleaners to face creams and children’s toys.
... recycling, reusing, and switching to renewable energy
… insisting on Fair Trade and fair-labor practices in their own
companies and supply chains.
From the first page to the last, you’ll also find amazing greenliving resources that you can use all year long. Check out these cool
posters and articles for your fridge or office door:
• Safer Body Care—Is It Poison? (p. 70)
• 3 Ways to Push for a Fossil-Free World (p. 106)
• What’s Your “Carbon Foodprint” (p. 136)
• 10 Ways to Join the Sharing Economy (p.168)
Do we encourage you to switch your purchases from conventional
to green? YES! Green businesses work to restore the planet and
provide the fair labor that lifts people up. You avoid the pollution,
toxins, and sweatshops that you get from conventional companies.
And there’s more. In every community, city, and country around
the world where there’s a robust small-business sector, you find a
healthy economy.
So if you want a new green economy, based on the values of social
and economic justice along with community and environmental
health, it’s crucial to support the growing green businesses in the
National Green Pages. They are the job creators and innovators of the
green economy. Check out 11 Cool Companies (p. 8)—and dive into
the honor roll of green companies around the country (listings start
on p. 48)—all certified by Green America to be the real deal.
But is going green only about what you buy? Absolutely NOT! It’s
about all the choices we each make every day. The “3 Rs” are the
principles of the green economy—reduce, reuse, and recycle. It’s all
about rethinking the way we live, purchase, and invest so that we
restore the planet for all the generations to come.
As you use the Green Pages to make more green choices, you’ll be
amazed at the rewards. You’ll find your food more delicious, your
home cozier, and your clothes more comfortable. You’ll save more
money, meet great people, and discover inspiring businesses.
Best of all, you’ll enjoy the satisfaction that comes from making
the world a better place with your choices every day.		
Here’s to all you do for people and the planet,

Alisa Gravitz, President/CEO
Green America’s 2015 National Green Pages®
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What Do We
Mean By Green?
Truly green businesses are
socially and environmentally
responsible.
From their offices to their
manufacturing to their supply
chains, green companies
adopt principles and practices
that protect people and
the planet.
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Cool

They care for their workers.
Green businesses ensure
they don’t use sweatshop or
child labor. Everyone who
works directly for them or
their suppliers earns a living
wage and works in healthy
conditions.
They protect their customers.
Did you know that recent
studies found lead in
conventional lipstick and
carcinogenic benzene in baby
shampoo? Green companies
ensure that they use the
safest ingredients, to keep
their customers and their
families healthy.
They improve their
communities.
In addition to ensuring their
facilities aren’t polluting
their local communities,
many green businesses take
steps to make the places that
they call home better.
Green America certifies
all companies in this
directory for social
and environmental
sustainability, ensuring
they adhere to these
criteria and more.
8
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Common Market, which received a start-up
loan from community development financial
institution RSF Social Finance m , connects
organic family farmers with local markets in
greater Philadelphia.
Page 31
Photo from RSF Social Finance

m designates a certified member of Green America’s Green Business Network®

COMPANIES
from energetic newcomers to well-loved pioneers,
here are businesses and products
that are the gold standard for green

GreenAmerica.org
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was that if they could just get the retailers to try the product,
“they would believe in it as much as we did,” says Stearn.
The retailers responded enthusiastically, asking for more,
and in 1984, Miles and Stearn started selling their topical vitamin E crème through health food stores and vitamin shops
in Southern California under the brand name derma e m .
“When we were promoting derma e, we weren’t just
promoting a skin care product. We were promoting healthy
living and the natural-products industry as a whole,” Stearn
says. “We wanted the public to be aware of the alternative
solutions to mainstream products, which included natural
skin, hair, and body care products. Grassroots marketing
was really how the whole industry began.”
Customers raved about the results, and the popularity of
that first crème helped launch a company that now offers
over 80 skin and body care products, from moisturizers and
cleansers to exfoliating scrubs and acne treatments—all
produced in small batches in California for the freshest,
highest quality. Its formulas address many different skin
concerns, such as fine lines, wrinkles, loss of firmness, hyperpigmentation and dehydration.
As a member of the Campaign for Safe Cosmetics, derma
e doesn’t include toxic ingredients found in many conventional skin care products, such as hormone-disrupting parabens and phthalates. Instead, Miles, as chief formulator for
the company, seeks out truly natural ingredients that have
healthy and beneficial properties, including antioxidants to
fight inflammation and natural versions of anti-bacterial,
anti-fungal, antiseptic, and anti-viral agents.
22
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“These components offer a complex range of healing
powers that benefit the body, restoring balance and producing healthy, beautiful skin,” Miles says. “These benefits just
can’t be recreated with synthetic ingredients that are often
only able to provide a single benefit.”
From the beginning, it was important to Miles to run her
business in a way that contributes to a healthier environment and world, in addition to a healthier complexion. All
the formulas contain high concentrations of active natural
ingredients set in bases that are 100 percent vegan, cruelty-free, gluten-free, and GMO-free. The company also uses
certified organic ingredients whenever possible.
With a combination of dedication, persistence, good
instincts and a core group of health-minded individuals,
derma e’s innovation helped change the skin care industry.
“We used our passion for nature, health, and wellness to
think outside the box,” says Miles. “We were one of the first
to veer away from the mainstream mentality and seek out
healthy, natural ingredients for use in skin care products.”
Miles and Stearn plan to continue revolutionizing the
natural beauty industry, and they’re succeeding: In 2014, the
entire derma e line received the Whole Foods Magazine Best
Skin Care Products Award.
“Clinical studies and consumer trials are proving that our
products are gentle, safe and effective,” says Miles. “We truly
believe this will help us invalidate the myth that natural products don’t work as well as their non-natural counterparts.”
—JB

m designates a certified member of Green America’s Green Business Network®

The Community Forklift warehouse has diverted $12 million worth of salvaged building
materials from landfills and created 45 good green jobs.
Photo by Edward Jackson

“There’s so much [used] building material out there that there could
be a reuse store for every Home Depot.” —Ruthie Mundell, Community Forklift

Community Forklift
communityforklift.org
member 10 years

Trash from old buildings gets a second
life—while creating jobs
I m a g i n e a b u l l d o z e r shattering a house and violently
shoving it into a jagged pile of crumbling refuse. The force of
this collision releases a spray of toxic dust into the air, which
later settles on the surrounding neighborhood. The crushed
and tangled pieces from this demolished building will be buried
in a landfill, where they will slowly decompose for centuries.
It’s not a healthy image—for the surrounding communities
or for the planet. But this type of demolition is the leading
method of removing condemned or unwanted buildings from
a city’s landscape. In fact, building debris comprises almost
40 percent of the country’s solid waste, according to the US
Environmental Protection Agency.
Fortunately, there is a less wasteful alternative to demolition: deconstruction. Workers carefully disassemble buildings
GreenAmerica.org

so that the materials remain intact—separating hazardous
parts from pieces that can be reused in new buildings. Deconstruction creates more jobs than demolition because multiple
workers are needed to perform a variety of specialized tasks.
Since 2005, Community Forklift m has promoted deconstruction in the Washington, DC, area by collecting, donating,
and reselling salvaged building materials and appliances. This
nonprofit has diverted $12 million worth of building materials
away from landfills since its founding.
“There’s so much [used] building material out there that
there could be a reuse store for every Home Depot,” says marketing and outreach director Ruthie Mundell. “[Americans
are] so proud of ourselves for recycling soda cans, but we need
to be recycling houses, too, because [they’re] such a huge part
of the waste stream.”
Community Forklift is a project of the DC-based nonprofit Sustainable Community Initiatives (SCI), which runs
job-training and community-improvement projects that
also benefit the environment. About 12 years ago, the people behind SCI hired instructors to train local job seekers in
deconstruction and won a bid to take apart some old cottages
in DC. The deconstruction project turned out to be profitable,
because they sold the cottages’ recovered maple flooring,
Green America’s 2015 National Green Pages®
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Bargain-hunters can find stair rails, hardwood
planks, and thousands of other modern and
vintage house parts at Community Forklift.
Photos from Community Forklift

GreenAmerica.org

earning enough money to compensate the instructors and the
trainees. However, the trainees could not put their new skills
to use, because DC had no outlets in which to sell salvaged
materials from construction sites.
So SCI, along with a handful of other local environmental
groups, founded Community Forklift to address this need.
They didn’t go into the deconstruction business themselves,
but rented a warehouse and hired employees to pick up donated cast-off materials from homes and construction sites.
“The concept of … building-material reuse just makes so
much sense,” says Mundell. “Not only are we not sending
things to the landfill, [but] more important than that is the
fact that we’re reducing consumption and demand for virgin
material. It’s really only the last few generations [that] we’ve
become so wasteful.”
The founders chose the name “Community Forklift”
because the organization lifts up the community by selling
materials at 25 to 75 percent below their retail prices, lending
or donating materials to local nonprofits, and, through its
HELP program, distributing items for free to needy families.
Last year, Community Forklift gave away nearly $50,000
worth of supplies. It has enabled many contractors to stay
in business because its low-cost materials help keep their
projects affordable. The Community Forklift warehouse itself
also provides green jobs for 45 employees.
Some donations that Community Forklift commonly receives include kitchen cabinets, sinks, doors, windows, lumber, tools, and vintage furniture. Because it serves the bustling DC metro area, it also obtains many eccentric donations.
Each year, the Folklife Festival donates its banners, which are
often reused as tarps. Recently, the Architects of the Capitol
brought in a large amount of vintage ashtrays, and a local
artist made a glass wall out of them. The warehouse also gets
strange objects from production companies that pitch films
to the Discovery Channel, ranging from a wooden jail cell to a
pillar etched with Egyptian hieroglyphics.
Community Forklift paves the way for creative and exotic
reuse projects: Last summer, a couple built a backyard gazebo
out of old doors and window sashes. Many of DC’s newer
shops and restaurants also contain vintage or unique items
from the warehouse.
“[In some areas], every other business has used our materials to add some character to their space,” says Mundell. “It’s
so fun to feel like we’re part of the fabric of the city now.”
Because 80 percent of customers hear about Community
Forklift through a friend, the business hosts several events
each year to showcase its merchandise while educating customers about the benefits of deconstruction and reuse.
This past winter, Community Forklift won Green America’s
$5,000 People and Planet Award, which goes to businesses
that help their employees, their communities, and the environment. The 2013 winter People & Planet awards focused
on companies that were reducing waste in innovative ways.
Community Forklift plans to use this award to expand into
an adjacent warehouse, begin a paint recycling program, and
increase education through more community events. It also
hopes to develop a job training program in deconstruction, like
the one that initially inspired its formation.
—SA
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